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1. WHAT S TELEVISION

Remember Walter Cronkite? For years millions of
~ Americans watched his evening news show and
heard him report on the events of the day. Night after
night his program meade all the world a stage and
brought its actors and its drama into the living rooms
. of the nation. We were thrust on‘the scene, wired
electrohically into the global village. At the end ofhis

broadcast, Mr, Cronkite concluded with the familiar

phrage that became his trademark, "That's the way it
is.” He was credible and wi believed him.

More importantly, television contains 4n awesome
power that compels us to believe. not only Walter
Cronkite but a..nost everything else we see on TV, If
it is on television, it must be true. Television defines
our reality, our lives, even ourselves. However, we are
beginning to learn to stand back¥rom our place on the
electronic stage in order to understand better what
television is and how it operates. We are gaining

perspective on-TV's strengths and weaknesses, its
. possibilities and its pitfalls. We are bgginning to un-

derstand how television influences us, lates .

our values and behavior, shapes our awareness and
thinking. This basis of understanding helps us see

television for what it really is, an imperfect afid

sometiines distorted mirror of reality.

Television is many things to many people. For some . ..

it is big business. Investors and corporate boards

_ _watch carefully the bottom line of net profits. They

-play the ratings game, broadcasting only” programs
that will attract huge audiences. They know that
one-tenth of a pereentage (.1%) in the ratings
lates to $1 million in income at the end of a year.
Advertisers see television as the most-effective
means of reaching a mass market with commercial
messages. For them TV programs are the means of
delivering viewers to the commarcials, which in turn
sell their products. For kctors, actresses, writers, pro-

, Huoers. directors and technicians, tele\rtsmn is the

platform for the exercisg of their careers and creative
talents. For special interest groups, television is a
communications system for transmitting informa-
tion and for provoking public response. In a large and
complex society, our most important communications
medium means many different things.

But what about viewers? What does it mean to the
people in 83.3 million American homes (98%) where
TV is onan average of 6 h and 44 minutes every
day? Here again television many things.Itisa
link to worlds of experience and imagination. It is a
pipeline of entertainment and education. It is the

. source of news and information. It is a processor and

filter of thoughta and ideas. It is persuader and advo-
cate. It is a means of expanding horizons or escaping
from oflir world. Since most people sper.d more time
watching TV than doing anything else except sieep-
ing and either working or attending school, the
meaning of TV is likely to be a combination of the
above. L1 every case, it is a major force in the lives of
Americans. That includes adults, youth, ¢hildren .
and you. One recent study ranks televigion first
among all traditional influences on our lives, includ-
ing the family, school ~nd church,

But in spite of its prominence, television is only one
of many forms of media from which we learn and
which help shape our lives. As we grow, we develop
the attitude, the knowledge and the ekills to be able
to choose wisely among books, magazines, newspa-
pers, radio, films, record albums. We develop an eye
for quality. We learn to chocze the media that will
have the most positive effect on our lives. As the
media revolution threatens to swamp us with its vol-

= of new and daezling products, th- matter of re-

. wible choice becomes critical to the survival of
Laristian values,

TV is so common in our society that we accept

- uncriticaly its role in our lives. Dealing with televi-

sion has taken on a sense of urgency. The most basic
choice is to view or not to view. What goes into mak-

. ing this cheice? If we choose to view, then how do we
cheose the programs worth our time and attention?
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These are serious questions, without instant an-
swers. However, there are ways of learning critical
viewing skills and taking direct control of media de-
cisions. The key is responsibility, and that will be a

central theme of this course on television and Chris-’

tian values. - ,

* As Christians we recognize that our lives are spe-
cial gifts from a loving God. We realize that God asks
. each of us to appreciate that gift and to mature into

our full potential as human persons. In that gradual
. each day is valugble. Every experience is
important, When trying to decide whether or not to
watch television, we take into consideration other
. constructivg¢/ uses of our time and entérgy When we
attemptto/choose a particular program to watch, we
have a personalized set of criteria against which to
judge the relative merits of a show. '
Television has come to mean mafly things to view-
ers. Most of the applications are valid, but it'sup tous
.as individuals to decide when and how they are valu-
able. Thus, we can use TV to relax and take it easy
We can turn to it to learn about an issue or problem.
At times, we might look for a program with some
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action or one that will give us a good laugh. Whatever
the case, we should see to it that the experience of
waﬁchmg‘kswellasﬂwparueularprqgmmtlmw ‘
do watch are going to be worth our time and helpfulta -
our growth as young Christfins, followers of Jesus

R )

Christ.

Discussion Questions

1. What are your favorite TV programs? Why do you
like them? With which characters do you identify
the most? What attracts you ta.them?

2. Name some TV programs you consider enlighten-
ing. Name programs you consider entertaining.
Compare the two lists and discuss‘whether a pro-
gram can be both entertaining and enlightening.
Do informational programs glways have to be bor-
ing? Are entertainment programs always pure en-
tertainment? | «

3. Would you rather read or watch TV? What are the -
advantages of the printed word over the medium
of television? What are the disadvantages? -

4. As the first book ever printed, what effect did the
Biblehave on the sotiety of the time? What paral-
lels can you draw with TV as a medium of mass
communication? How has TV affected our under-
standing of events, of reality in general because of
its ability to capture objectively and permanently
the details of what happens? How will the work of
the higtorian change as a result-of TV? Reflect on

' tory and oral history. What are the roles of imagi-
nation -and interpretation in each? If TV had
existed in the time of Christ, would Christianity
be the same today? .

5. What does television mean to you? What role does
it play in your life? Is it a luxury or a necessity?
Why? .

.
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8 Doyouthingmeneionhmh:da inﬁuenee
- on our society? Give examples tp your
opinion. How much influence has it had on you
and your’own values? As much s your family,
your&imth.mrchmth,ymw?

Activities

1. Prama(tsﬁngofasmnydmuymoﬂ‘v .
programs a8 you can (comedy, drama, gameshow, -

news, etc.)sndincludeanmmphnfeachtymd
program.

- .

-

*

2. lut«viewanadul:ndu&howmuchhmhew
she spends watching TV as well as what type of
program the person enjoys watching the most,

- 3. Ask.one ~{your parenta how he or she thinks TV .

has changed”over the years and what he or’she -
likes or dislikes about the changes. -

,‘ qupalegoﬂhemmthatmwa&ﬂinme '?“ *

evening during the coming Week and make note of
thelameofpmsmmyonmtchdlem .
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Imqgme a world where there is no homework; par- -
. ents always give you the car keys; you have all the
things you want. A dream wirld or an escape from
reality— TV offers this world and more.
ne a world where 50 percent of the people are
victimas of crime; where more parente are divorced or
widowed than married; where 20 percent of the work-
ers are police or private eyes; where pecple and
groupa are quickly stereotyped; where fact and fiction
are easily mixed. 'l‘hmmdmway'l‘\factuallyeeesthe
world.
Imagine a wuddwhereimtanﬂywemseepic-

L]

.'tumnfviolemmdmaion,mportaofamdenw .
* ‘and wars; where we can be updated on events and

happenings from the distant corners of the globe;
where we can see the instant replay of a fantaatic
foomallplayorthebandathalf-time TV offers this
and more.
Tbeﬁratampxnmkmgmtmlof'l‘v:sbemng

" aware of the various worlds it presents. Then we need

to dévelop the tools to evaldate, ¢ritique dnd weigh

. wa-,}npuonsofmelitymdtheirdemeoﬁmﬂn -

s

see through Mel's (Vie Tayback) dlaguise.

-

. 3 S e b .
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" Ona Mf«WTV show there sie 22 ruinutes to tell

the story, develop characters, und describe the con-
flict situation. The rest of the time is to com-
mercials. If you have enly 22 minuted%o work with,
youhavetotellaswwquickly&amotypeama
technique that amptwriters use to quickly davelap

' mmtﬁahmumwmhﬁm"mhﬂnm-mnmu&m.
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characters. Doctors, waitresses, cops, crooks,

teachiors, gays, married people are all made to fifinto

typical TV stereotypes.
Just as stereotypes are used with dmmteﬂ. they .

. are also used in plots. Stereotypes are short cuts
along the way to plot development. For example. on

*Alice,” one of the waitresses is Stereotyped as inse-
cure and incompetent. e who come to see Mag-
num are always in trouble. Higgins tends to dislike

them. Higgins always is very "British” and finds it -

difficult to understand Magnum’s problems and
needs. If the writer tan assume you kuow this, he
saves a lot of time explaining relationships. He iafree

to go right to the action of the plot. TV thrives on

action, Or Conzo Gates and John are always
at the hospital along with the rest of the stafl. They
are there day and pight. They act like the typical

ductor or nyrse, totally dedicated to their patients, -

regardless of the personal cost. This portrayal of &

medical staff is somewhat exaggerated, but the

stereotypes that it contains are used io the writer's
atdvantage in order to tell the story in 44 minutes.

' Stereotypes can serve a useful atorytelling purpose,
. but their excesswe use leads to the distortion of real-

ity.

How do we gam viewing skills to not nn!y enjoy a
TV show, but also to critique it? The best way is to
look at the show as one wpuld a piece of literature.
Uetermine its intention. Was it meant to entertain?
Wasit fantasy tt at helped us escape our problems for
‘awhile? Was it factual, such as the news or a docu-

.mentary that was meant to keep 'us aware of our

world oreducate us? Was it a docu-drama that tock a
factual event or person and filled in the missing
blunks with dialogue or imaginary details? "J.FK.,”
"Sadat,” "Roots” are a few examples of docu-drama.
Qur problem comes in viewing TW. There iz a lot of

‘grey area. TV presents a part of our workd, but often

fact and fiction are mixed. A show may contain ele-
ments of reality, based on things that could possibly
happen, The adventure and excitement could be pos-

Wiy DONT MEy DFAL Wil US THE ARy
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sible in [Hart to Harts" life Yor one week, but o one
that every weck.

Even.in the news a part of our world ia presented,
but for every story that makes it, countleas events go
unnoticed. A given station has its own biss and way of
presenting the news. It iainterestingtommm

station to station the way an event is covered and -

then to see what the newspaper did with the same’

material. There will be & difference. What we'haveis, , °

the objective fact and the subjective presentatioii of
that faét, For example, at a baseball game on TV, the

umpire calls a strike. Some say.it's a good call; other® -

sée it as bad. We have both the event and people’s
differing interpretations of the event.

We need skills to help us interpret life as seen
through the eye of a TV camera. We must think about
whatwseemdquesﬁmthereamnthemwnal is
presented the way it is. As we watch a TV show, we
should check to see if the people are realistically and
fairly portrayed. Do real people live, act and think
like this? Is the humor rooted in stereotypes, put-

" downs, insults and degrading remarks? How is

human life treatad? With respect and dignity? If not,

why not? Diﬂth:shandlmgofhfe msuesgoagninst
Your values?

»
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_mistng;w\iti valuable reality checks.

How is sexuality treated? Isitshown inacheapand « 4.

degrading way? s it used to ccatrol and coerce
others? How about women and minority groups? Is .

there a heavy reliance on sterectypes withdut taking 5.

the time to explore the uniqueness nnd richngss of -
individuals? Did this show leave you with new in-

" sighta about life? Do you better understand the prob- 8.

lems of others because of this show? Can you em-

pathize with them? Do you believe the message the  ~\

show presented? What parta of the show were unreal,

Discussion Questions
1.

What are some of the common oud prominent
stenpotypes on your favorite TV shows? How do
stereotypes influence your sttitude toward

.others?

Do you regularly watch news programs? Why or
why not? Is one station’s news reporting better
than the others, or are they all basically the same?
Could you give an example of a news story that
you saw recently that reflected a teachmg of
Jesus?

demmmdlﬂemthem&e&andchwm
ofyourfnwriteTVchow?Canmdem'ibeMw

. . < Vot (LT
e ..‘v\v«*‘-%m
el ey

one of those characters reflects the values of *

Jesus? What have you learned about the TV writ-
er's view of the world?

Do you think that’ watching enteﬂa_inmentpm-
grameon'l‘\fm’nﬂmpeoplem:hnngethmr
attitudes and behavior?
mmmwdmmmmmmum
everypmgmmon'l‘\“eachesmevmwemsome-
thing?

How real are shows such as "Believe It or Not.”
"Real People,” “That’s Incrediblq,” "PM. Magu-
zine?” \

. did not portray life as you have experienced it, were Acﬂ'dﬁes

contrary to your Christian valuea? i
TV offers us many varieties of reality. It is our

challenge, as viewers, to understand the reality that

is presented. The TV ratings, reviews by critics, in- -

terpretations by parents, teachers, and fric nds can

Keepa log of all the careers you see represented on
television during the course of several evenings.

Aftereach listing, describe how much you fearned. .
For example, is it difficult work; doed it require -

special training; would you consider it asa career? .
2. Interview an elderly person and ask whether he or

she thinke that TV entertainment progranse por-
tray older people acrarately. Ask the person how
TV could do a better job in presenting older people,
Write a brief essay thet agrees o disagrees with
the statement: "Rievision is a window to the
world.*

. Find a program that deals with teenagers. Does it

deal realistically with teenage concerns? What

kinds of stereotypes ave used? Check with family .

and friends to see i they like or dislike this show
Watch several episodes of the program. Log the

themes of the story and how the characters handle -

their situations. Then rate the portrayal of teen-
agers a8 realistic, somewhat realistic, or ynrealis-
tic.

10
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3. COMMERCIALS

"We do it all for you!™ Do those words sound famil-
iar? That’s the pledge of McDanald's. Yet, in & way, all
adsunstmto mncemdonlyaboutuu “Letus
make appier, more papular, better looking,
younger. 'l"hat's their cry. "Just buy the product and
you'll fitd new meaning, new value, new fulfiliment,
new joy in your life.” That's their pitch.

-,

-
4

On commercial television, programs have spon-
sors. Advertising is the bread and butter of the TV
industry The selling of commercil time reaps mil-
lion of dollars of revenue for the networks and thewr
luvcal affiliate stations, It is a big business with one of
the highest profit margins of any in this country

‘Th be successful, television ndvertising depends not
anly on a viewing public that has needs and finsncial
resources. Advertisers must alse be capable of per-
suading the public to part with money in order to
satisfy its needs. Needs gannot always be assumed.
There are many products which the average person
simply dves not need. The chatlenge for the adver-
tiser is to create the need. This is true also fot con-
sumer products we use regularly. Thke ci~s for exam-
ple. They have hecome something of a necessity for

. maost people in our mobile society. The challenge then

is not to create the basic need but to instill the need
for samething more spe sific. For example, advertisers
will work on onr need for owning a brand new car, or a
car that is more prestigivus or more fuel efficjent,
that is more sporty ar more technologically advanced

They appesl to objective needs indirectly thrmgl:

subjective dispositions and feelings. It is not just
need to own a brand new car that the advertiser is

RS JI I ST FOYONS A\nﬂ
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selling, it is the experience of excitement. It 15 not the
need for size that they sellibut the need for pleasure
and the feeling of pmshge It is nut the speed of a
model that is as important in advertising as what the
speed can mean subjectively: attention, acceptante,
even pewer over uthers. Advertising is oriented to the
creation and satisfaction of very basic human needs
and wants.

PV ads communicate messages nut only ahuut the
physical properties of products, but about the psycho-
logical benefits attributed to having the proflucts.
Thus toothpaste is sold not on- -the merits’ of dental
hygiene, but ‘on the social advantages of u wide,
bright smile. More people buy toothpaste for the pus.
sibility of sex appeal than the preventiop of cavities.

Advertisers create million dollar dreams and hold
out W each of us a share in the dream for only the
price of the product. They make dreams of acceptance
nnd being loved, of success and power, of freedom and
excitement, of sophistichtion and elitism, of udven-
ture nnq conquest; of eternal beauty and immortality.
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The It 15 prm.tually endless, bounded only by the
limits of the imagination and basic human insecuri-

ties. The ultimate message or promise in all of these
commercials is that the possession andéor consump-
tion of the pruducts automaticaily bringm happiness.

a

‘A Non-Cﬁmm’grcial Megsage

Not ¢very short mesaage broadcast on televi-
sion iy oriented to selling products and services
for profit. There are other types of announce-
" ments that make us aware of social needs and
. strvices which community members can

provide. Some of these “commercials” may be

-familiar o you:. Red Cross, United Way. Big
Brothery and Sisters, Scouting. Although these *
announcements are paid for by the sponkering
organizations, they deal with services that help
ety Can you thmk of others that you have
sefn?
There 15 a second category of non-commercial
messages: public service announcementa or
- PSAs. These typically contain information &
broad public benefit without requesting any-
thing in return. Some examples are the Mr. Yuk
safety spots, motivational messages by reli-
- (gious groups, medicyl warnings by the Ameri-
can Cancer Society, the American Heart Associ-
atior, and muny others. What PSAs have you
seen recently?

THt TOWN - Coxi/ .
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Nute: These figares include production und tel.
ent, 29 well as ad time pnd spose
Seurve: McCann-Ericksen survey, !983 .
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And whu vould refuse I‘mppnm \a“ 'ﬁum i the pu;mmt .
myth of TV advertising.

Adwrlmng mdw has become a hnghly skilled und
expensive srt of persuasion. Television Advertising

murges the pawer of sight and sound to persuade.

Each dimension of advertising is exploited for its full
impact.’In television commercials the visual imagery
is dominant. Advertisers use strong ¥nd uncluttered
images paced in rapid successivn to hold the attention
of the eye. The sound track is secondary but it com.

.l and reinforces the visuw message. It galls

attention to the need, highlights the pro.’..t, sam.
marizen and concludes. Sound need not be ... vatiun,

it could he a musical jingle,orchestral score, sound
effects or a combination 6f all. Through the full pewer
i sights and seund advertisers try 16 mdke sn ¢
tional appeal which they hope will result ininercascd
sales. Are they successful? Given the demand for
commercial air time and thedigh prices sdvertisers
are willing to pay, we would Iuwe to conclude, yes,

very suocessful.

Can soy of us deny that we have muny needs? we -
all need food and clothes, shelter and tranapoitation,
love and scceptance. TV ads promise to handie all of
our needs” But to make a profjt they do their best to
create additional needa wﬁmt really have. In their
attempt to influence our attitudes and change our
behavior they enter the realm of values. Hefe we
hava to be most attentive and careful. Many values of
TV advertising, for example. that things are more.
important than people, or that all human needs and
problems cani$e met adequately through technology.
go against mz&l and religious tradition. Wecan't
afford to be naive dbout TV cummercials. We shuuld
not aliow ourselves to be conscioudly misled or uncon-
sciously manipulated by the advertiging industry It

“is-up to each of Gs te become convinced of the power of

TV commercialy and aware of their unique methods
of comrunication. Only then willase gain o healthy

12
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degree of independence from the grip of advertising.
Then we will have the freedom to shape our lives
accurding to the values that afe in keeping with the
best of eur Christran tradition.

We are impurtant because we are specisl in the

vyvs of the une who created us. We are lovable be-

cause our Gud haa first loved us. We can be happy
becuuse of the Jife God has promised us. We are truly
valuable in the eyes of others, of the friends and
sequuintinces arcund us, not because we wear brand
X of drink colu Y ur see movie Z, but because of u
much deepir reality, Our true value is measured not
by what we purchase or possess but by who we areand
v we can beocvme as u child of God.

Biscussion Questions

1 What v the cleverest commercial on televimon
night now? Why du you like it? What is its appeal
and how does it tie ite products to that appeal”?

2 Do you thanR thut you are influenced in what you
hyy ond the way you act by advertisements on

. television? If 5o, how?

3 How du commercials "sell” products by resorting
to "nex uppeal” that is not related 1o the product?

4. Discoss cummercial stereotypes. Are women ever

shown as decision-makers? Are the elderly repre-

wented, n‘rdo moat commercials feature the young?

What images of American culture do we discover

i TV udvertising? For vxample, who are the suc-

cessful people? What do they do? Where do they

Iive? How do they spend their leisure time? What

are ther religivus values? How do they view those

Jess fortunate than themselves?

j %2

)

6. TV viewers see commereizls as the break hetwoecn
peograms or as the intermission during & wo-

gram. The networks see TV prvramming as the

means of delivering maas audiences into the
hands of the sponsors. Discuss the difference in
perspective. -

7. TV advertising pwomotes possessivenvss, oon-
sumption and a material way of life. Jesus came
among us tocall cur attention to ather values. Can
you think of onc value that Jesus teaches that is
ignured or oppused by a specific advortisement on
™V? .

8. How do commercials use religious images, themes

and language to sell products? Give some exam-

ples.

=»

Activities

1. Ask your parents why thev buy certain brands ef
products. Have commercials ever convineed them
to try another brand?
Create your own 30-second connnercial advertis-
ing Cathelic education. Write a script and design
the storyboard (a series of sketches illustrating
each scene). Describe in detail both the visual and
the sound images you will use. ’
3. Do some research on the financial sigaificance of
commercials in the TV industry. How manyadver-

2

tising dollars are spent each year on TV? How -

much i spent annually wn cothmercials on TV
sports programs? On children’s programs?

4. Describe three television commercials. Note how
vach catches the attention of the viewer, what
need the product addresses, whether the product is
presented as a necessity or a luxury. i

5, Read Matthew 6:24-34. Write a brief essay cota-
paring Jesus' view to-that of the advertising in-
dustry :

6. Make a list of commercials on a Satuaday morning
program. Note what products are advertised and
how they would be good or bad for children to buy.
Explain how each ad captures the child’s atten-
tion,

13 H




. 4. ANATOMY OF A PROGRAM

Visitors to Walt Disney World Epiat Center in Or-
landu, Florida are intreduced to a delightful little
figure called "Figment™ as they tour the "Land of
Imagination.™ Figment, with his lavender, pink and
orange coloring, seems to be a cross between a di-
nusaur and a fish, but he also has wings. His impish
took indicates his desire to enjoy all the things that
his creatox "Dreamfinder™ can think up.

Figment appeals to people because he is a symbol of
the creativity of the human mind. Just as the Disney
“imagineers” have created the special world of Epcot,
each person has the potential to create new and origi-
nal ways of 8ing.

In fact, St Puul told the Ephesians to "create a new
and a spiritual way of thinking.” He knew that grow-
ing as a Christiar. was related to being open to new
ways of accepting Jesus and of thinking about Chris-
tusnity

The mind of the human being 15 a powerful tool.
People passess many ways of creating. Some do it by
drawing cartoons, others by cake decorating, others
by designing football plays, cars or clothes.
Thousands create by their involvement in television.
Each program that is aired has drawn on the creativ-
ity of many people. Mout of us have no ides how many
people are involved in producing a television pro-
gram. It doesn’t just huppen. The program is the
result of planning, creativity and teamwork. If the
show 18 ging to be successful, everyone has to pro-
duce

A goud director can make the difference. The direc-
tor, like someone doing a puzzle, puts all the pieces
together. Without the genius and skill of a talerted
director the show will never make it

The producer. too, makes crucial decisions before
production ever begins. He asks and answers impor-
tant queations. For example: What people would play
thexe roles most successfully? Who would be the most
talented behind the camera, as editors, technicians?
Who would write the most effective script? It is the joh

of the produver to hire the'most qualified people to
transform the idea for a show into a reality.

Every television production beginy with £n idea.
The idea is expanded into the words of the script. The
director then guides the talent of the crew as the,
script is translated into living words and images. But
betore we see the finished product the editor has to do
his job. Working closely with the director, the editor
assembles the images into scenes that tell the story
effectively.

Televigion is the vehlcle for creativity for all the
people we see on the screen. People who portray the
characters in the show are called actors or actresses.
But television also includes the talent of performers,
those people who appear on TV as themselves. These
TV performers include the newscasters, sports an-
nouncer, talk show hosts, and weather announcers.

Whether the program is taped or seen live, its suc-
cess depends upon the quality of overall production.
This is trug, for all shows, from newscasts to soap
operas. Whether a show is educational or entertain-
ing, its success hinges upon the quality with which
each person involved fulfilled the area of his or her
specxﬁc expertise. Was the sound good? Were special
effects carried out properly? Did each person on cem-
era creatively perform? Was the camera view correct?
Dhd thedirector advise people on the set in such a way
that the best production was possible? Wus the direc-
tor able to develop the total staff into a unit or team
that allowed each person to practice the best skilis
and the most creative way of developing the pro-

¢« gram?

If a program i> well done it is because a group of
talented people have worked together as a team. A
good program is never the result of just one person’s
genius and efforts. For example, the people who made
"M*A*S*H"™ worked together as u mnit for many
years. During rehearsals, they all contributed ideas
to improve the script and the action. Most shows don’t
have that kind of unity behind the camera, but when
it's there, you can feel it. The next time you watch a
show, think about how well the people behind the
camera have done their jobs and whether they were
all working as a team or as individuals.

Since the 22 minutes of actual show time is really
tise result of five to seven days of hard work by inany
people, the creativity of the individuals and a ceoper-
ative spirit is essential for success. For the nightly
news, the deadlines are even more severe. Close coop-
eration and teamwork is essential between techni-
cians, editors, correspondents and many, many

others.
14



- 2
s ! -« W
2 ]

T have a succesaful show _ sense of harmony is
needed. This happens best wheh each member of the
production team can function &s a mature person.
Esch person needs to be able to accept failure, be able
to recognize the uniqueness of the other people on the
production staff and also to have a sense of humor.

Qccasionally, there are special productions that tell

-abouuheﬁlmingarmkingo&‘a.sp?‘dalahowmofs.

e

'Y'rvm'mmgh

special filmings, we may
glimpse the talent and or lack of harmony -
that was prewnt in producing the show. How was this
harmony or lack of harmony evidenced in the final
production? Sometimes a good director can cover for
the lack of harmony or a powerful actor may compen-
sate for another person’s performance.
However, this is often noted in viemng. We are

_ awarpofth detymamm

9
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- 8. How does creativity relate to becoming a
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’WHERE THERE '7 HRTRED LET ME SOW LOVE
. WHEKRE THERE 5 INJURY YOUR PARPON, LOKRD ~
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As Christians we need to reflect upon the message
that all programs give ua. Is cooperation evident?
What are the positive &ffects of such cooperation? Is
the message of the pmgram enhanced by a team ef-
fort"

Discussion Questions

1. Compare a successful program like “M"‘A"S‘H"
with an unsuccessful one. What makes thé differ-
_ence? Consult the Nielsen Ratings to see which
programs are most viewed and least viewed this
' month.

2 Aretheactorsmomlmportantthanthepeople
behind the camera? Why are the stars of a show
the only ones who get public attention?

3. Howdo the new shows of this season compare with
those you already watch regularly? What shows
do you think wiil be cancelled? What ‘went wrong
with them? What tool does the station use to de-
termine whether or not.the show is a success?

4. What current news or documentary programs are
successful? How do they demonstrate team effort?

5. What are some of the benefi’s of participating in
som-.hing that allows 3uu to be creative? Are
there drawbacks to creativity?

6. Do teamwork and creativity mix well together?
Why or why 29t?

7. Discuss the spirit of the zews broadcast of the Jocal
TV channels. If you have more than one channel
available, is there a difference in apirit between
the nightly news team from one channel to
another? Why or why not? Does this affect whic
channel you turn to for the news?

Christian? Is holiness related to creativity? Give
some examples.

_Activities

i Since each person poseesses creative powers, we
need to strive to develop our own creativity as well
as to allow others to be creative. Reflect for a while
on some way that you have been creative during

the past week or two. Write a brief description _
about the situation or event that allowed you to be -

creative. Share in groups of three or four. ARter
each person has shared, decide whether there are
any common elements in each person’s story. Did it
make a difference whether the creative experience

-

- e . .- - I S U—— e s A e .

was w:th another peraon or a group? How dxd each
person feel about his or her experience? Was it a
happy, rewarding expenence‘? Would he os she like

to repeat it?

. Talk with your parents about their favorite pro-

grams from the past. Why did-they like these pro-

'grsms?Whydotheyﬂnnkthatthompmgram '
"are not on television today? -
- Imagine that you are the new programmmg direc-
tor in the lowest-rated network. In Llanning to °

develop one sure-fire hit for the fall season, whom
would you hire to do it?

. Develop a program concerned with presenting a

Chmtxanperspectxvemresbonsewamalmue
It should be entertaining and yet provide learn-
ing. What social issue would you choose (e.g-, ra-
cism, hunger, poverty, etc.) and why? How would

you make the program entertaining? What format
would you use (e.g., a host like Walter Cronkite or -

Barbara Walters, a drama, etc.)?

. Agree with your classmates to watch-the same

prime time programs on a specific evening. List
each program and make note of its strengths and
weaknesses as a production.

. If vou could create the perfect team to produce
programs that Christians would be proud of view-.

ing, what type of program would you develop?

Whom would you choose to be in the show? Why *

would you select these people? Explain how the
message of Jesus would be carried out through
this. production. Consider the prayer of St. Fran-
cis, “Where there is hatred let me sow love, where
thers is injury pardon.” Can you name people in
the world today who use their cmhwty to ba
'aoly: : )

2
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. Look at age of your favorite action shows—"Matt
Houston,” "T.J. Hooker,” "Magaum PL.," or whatever
_ you prefer. They alwnys finda solutum, and it never
fails! Why waste words when a punch, car chase, or
some action will straighten things out?

Tt

Nobody has to convince us that conflict is natural
in life. We know what it's all about. We've faced tough
problems; we've tried to deal with headspinning con-
flicts. Sometimes the situation was really caused by
others. Whatever the case, we've all had problems
and conflicts. What is really important is the ways
we've worked at resolving these pmMemsamd con-
flicts responsibly.

Conflict is a key element in TV drama. Sonetimes
the conflict can lead to violent actions that can be
seen and heard, felt and experienced. 1s it any wonder
that program afler program on TV deals with con-
flict, action and violence? The more exciting the con-
flict and action, the more we seem absorbed by the
story. The ratings show that these programs attract
the viewer. One week in the Nielsen Ratings, “Simor
& Simon,” “Magnum PL,” and "A-team” were in the

. top five shows. Find a copy of the Nielsen Ratings and
see what the top five are for one week.

Do TV shows portray rather ordinary people lead-

'ing normal lives? Or do audiences prefer the unusual
and extraordinary in order to escape the monotony of
everyday life? Do you think we look for stories that
are different than our own experiences? Aad if we

. want a little action and a lot of violence, it's there for

the asking.

-

A 5. CONFLICT

Sometimes the violence is a substitute for% strong
plot. It can be a crutch for script writers. We get so
into the depictions of violence that we overlook the
weakness of the plot. As the program unfolds, the
lack of quality in the story is overshddowed by an
excessive quantity of violent actions. Some say TV
cases us to be less concerned about the tragedies,
pain and trauma around us because we are daily
satursted by it. A war, natural disaster or local

 crimes are instantly projected into our home. After a

while, we can be numb to all of this misery. Two
different Surgeon General advisory studies drew the
further conclusion that viewing violence on TV can
czuse aggressive and violent behavior.

Must the deadly bullet or quick punch be the only
response? Is life that cheap? Are people expendable?
The Christian message says there are other options.
When viewing a program that treats people and their
lives casually, consider alternative possibilities to the
expedient violent act.

At other times, the conflict situation invelves inner
struggles. Some of the inner conflicts result from

people trying to choose between conflicting values. At -

other times, self-doubts, fears, mistrust, envy, greed
and ambitions may be the reasons for the conflict.
Whatever the reason for the conflict, TV can, for good
or bad, teach us waSrs to resolve conflict oir present us
with values.

For example, J.R. on "Dallas”™ makes some very
strong statementa about how to handle conflict. If it is
conflict with business people, he justifies cheating,
stealing, use of deceit in érder to win. Ifit is conflictin
his relationship with Su Ellen, he tells her whatever
he thinks she wants to hear and still has affairs with
other women. He has a very clear idea about what
people are for and what relationships are worth. His
values are money, power, using people to get what he
wants. He does not value persens, fidelity in mar-
riage, and others’ feelings. needs and concerns. By his
actions, he teaches ns how he sees life and the way to
live it. If we do not critxcally look at characters, eval-
uate their actions, we might begin to think that this
lifestyle is not all that bad.

Personal conflicts are often mmphﬁeu on TV, espe-
cially in the soaps. We can sympathize with the
characters and enjoy a good cry over their sufferings
and struggles. For example, Luke in "General Hospi-
tal” has captured our imaginations and won the
hearts of countless viewers. His doubts, fears, mis-
trust and anger are shared by the viewers. We can
share in a way with Luke's experiences, even though
our lives are not as chaotic or complicated.

1b
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Television is filled with personal inner confliets of

all types. The conflict may unfold in a soap like the
"Guiding Light” or "Dallas” or in an action show like

*Simon & Simon" or a comedy like “Alice™ or “The.

Jeffersons.” Each show handles conflict in a different

way; whatever the way it can strongly present values

to us. Do we buy their values?
Spm'umanmwhereadimundinnercmﬂm

collide. We need to look at the message. Do we have to

always win, no matter the cost? On the TV news we
will hear about the problems of somé athletes. Some
become involved with drugs or constant medication
in their knees just to continue playing. Their team
has to win, no matter the i
injury to the individual player. Fhns are pictured as

very loyal, but some will not ateam that does

. xtsbest,yeﬂomapne The pressure on the players

and cpaches is tremendous to see that they win any
way posgible. Are there other ways to judge a success-
ful team besides the win/loss column? What about

.effort expended, fair play, recreational values, doing
. - the best thiy can as a team —win or lose? Sometimes

these considerations get lost in the “big buck® world
of sports. Soinetimes we fail to tranafer these consid-

- mmmmwmmmmm

' Anytime we look at conflict, either external or in-
ner.weneedtolookatthcdmlhngueonﬂictplm
on our values.

Discussion Questions”
1. thhdoyouthinkmthemoatwdenzsbowsm

mmmwnwmaommwm .

. .q.,__.

-

pain or potential
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your viewing experisnce, is there too much vio-
lence on television? -

"2 Doyouthinkthatmoﬁemmademmm'

sive by watching TV viclence? Do you think that
some people might try to imitate the violence they
haveseenina show? Has seeing violent -
~action on the ever affected you? How?

-8 mnenmwm&atmnamﬂm& o

life. Are there ways to solve conflict other than by
violence? Give an example. Do you think that vio-
lence is opposed to the teachings of Jesui? Discuss.
4. What are some of the shows you watch regularly
in which conflicts are not based on physical action .
mvﬂm?hmmmmhmm
with through verbal insults. I3 this kind of vio-
lence a8 bad aa that which can hurt people physi-

Mwwsndnhowhmumm

_sary for the plot. ‘
2. Make a Yeport comparing the way a TV news pro-

gram handled a story of violence with the way that
. -same Btory was treated in the newspaper. What

17-

blent incidents. Describe how the action was .




3.
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were the differences oetween them and which one
did a better job?

Lookuptheleseannngs.Idennfyﬂwmost
popular shows or movies. Determine the percent-
age of the class who saw them. Rate them accord-
ing to external/inner conflict. (Some shows have
both. Rate them in the category in which most of
- the confljct falls. For example, "A-team” would
most often use action/viclence/external conflict.)

development of the ]iut?

W&sthetywdeommm:xmtyforme

L. 18;Jamea 4110,

4. Write an evaluation from a Christian perspective .

of an inner conflict of your favorite TV character.

5. Select and explain one parable from the gospels it -

which Jesus teaches his disciples how to deal with
conflict.

6. Love is a frequent theme in many shows. Define

love as a TV show would define it. Then read,
reflect on and compare a TV show's definition with
the following scripture passages: Mt, 5:1-12; Mt,
6:38-48; Mt. 18:15-20; I Cor. 13:1-13; James 3:13-

20




' 6. HEROES, MODELS, GROUPS

Supmeyournamehssjus*beendnwnfmma
special life exchange lottery. With this lottery you
will be the guest of the person you select for one year.
This person could have lived at any time throughout
history. Who would be the hero or model that you

would select? (Before reading any further, take a  -§

moment and select your person and time period.) .
Once you have selected the person, answer these
questions about the person to yourself. Have you ever
seen a portrayal of this person on TV, or read a book or
magarine article about the person, or studied this

person? If s0, do you think that the TV pertrayal of -}
the person was accurate? Would knowing this hero i
help you to be a better person? A better Christian? -
Would cbserving this person for a year broaden your @

outlook on life and develop your potential? .
It is necessary in life to have hercoes and modgls.
Throughout life our heroes change. One' young boy

was so excited after going to his first professional *
baseball game that he came running into the house -

calling to his mother, “Mom, I know what I am going

to be when I grow up. A hotdog man: He has all the |

hotdogs he wants!” Many young children start out
wanting to be just like mommy or daddy when they
grow up; then they talk about being a secretary, doc-
tor, mechanic, lawy . ; firefighter, teacher, nurse, or
salesperson, politician, engineer. As they are exposed

~ to the many types of people and occupations, their

ideas change.

JERIAYY

anM'm'mwywlﬁM
chargcters? '

" Television exposes us tp thousands of different
people in roles. We can find something within these
characters that makes up want to imitate their lives.

We might want to be strong, peaceful, beautiful, -

generous, rich, courageous, honest, atbletic or as in-

sightful as the people we see on TV. Consider argcent -

hero that many people tried to imitate.

Everybody knows the Fonz. He is a real character.
Sometimes he does some pretty crazy things. But
there is something about him we-like and admire.
Underneath it all he is quite a guy. He tells it ltke it is.
He says what he thinks even if he doean’t always
share what he feela, But, let's face it, maybe we don't
want people to know how we feel either. He is in
control of the situation and maintains respect for the
people around him, and it is easy to understand why
many people could JooK to the Fonz as a hero.

Louise on “The Jeffersons” is apother person who is

respected and who knows what she isabout. Louiseis -

able to cope with all the various situations that arise;
she has a gentle respect for all people and she sin-
cerply tries to be a good person. :
ura, on "Remington Steele,” is another example
of a hero. She is intelligent, perceptive, capable and
also beautiful. She is an example of a woman being
independent and successful.
There are so many fascinating characters in TV
land. They capture our attention and stir up our in-
terest. Somelimes we wonder, what would it be like?

19
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"Ml NR COOPER' ARE YOU INTERESTED IN
HAVING SOME COMPANY THIS AFTERNOON?*

What would I do next if I were in that person's place?
How would I feel in their situation? Somte of these
characters, like the Fonz and Laura from "Remington
Steele,” might have a special influence on our lives.

We may not he clones of the Fone or bionic women,
gix-million dollar men or ingredible hulks in real life.
But as we enter the magical mystery tour of televi-
sion fantasy .wecanmtendforjtmaliule while. As
we tune in week after weok, we really get to know our

TV herces. We observe their words and actiona. We

study their attitudes and behavior. Before we ‘
it, we may be imitating them in one way or another.

Television programs offer an endless flood of
characters that we can imitate. Some of them attract

- us and others don't appeal to us at all. Some of them

reflect values, attitudea and behavior that would be
helpful to our growth. Others do not. It is our respon-

sibility to evaluate as Christians whether or not im-

itating a TV character will heip us to grow.

TV offers us an opportunity to consider many living
people as our heroes. if your winning lottery ticket
said you could meet any person living now as your
model, your selection would probably be based at
least partially upon what you have seen about the

-

TV.

‘8. Do you

. v ) L J
person inf the news or on TV. Whether you would
gelect a political figure, an athlstic person or a per-_
former, you may find that many of the people you
would consider selecting are known to you becauge of

- Discussion RQuestions ,
1. Whatkind of characters do you find yourself iden-
tifying with on television? Do you ever try toimag-

ine what the bad guy or the loser feels like?
2. Is there any TV character you think has qualities

that might serve as a role model? Do you think °
that your attitudes and idess are grestly influ-

enced by television?

resented on thlevision? How aré women

on 'TV? What female character on a regular series

wquldmake;a'gmdmlem&lfwyompeoph? .

Mhemedthewsyumhavem&eel-', ,
derly portrayed on television? How should the fol- =
lower of Jesus react when persons are presented a3

ste on television?
4. How 1y religion portrayed on television? How

many characters on programs atiend religious .

services? Do the religious and clergy shown on.
television make good role ‘models? Use

-

commercials portray religious and clergy?

5. Discuss how our ideas about appropriate male and \

growth and development. How are our ideas abouf

love and sexuality affected by TV shows with
_ "hevoes” involved in "romantic situationa?”
6. Which heroes or models presented on TV togday
would Jesua select to be hia disciples? Why? Ex-

ﬁ::nwmwummmmmbemml :

-

Activities |

1. Pick the TV character you would most like to be
like and explain why. -

2. Interview two adults. Ask them if they have any

te TV characters and why they like them.

3. Discuss with your parents their reasons for pro-

hibiting some TV programs.
4. Develop a paper, or pian a debate, on one of these

topics: heroes come in all sizes; my favorite hero

(from my life, from TV, or from history).

that minority groupe are fairly rep-

o A*S*H" as one interesting case study. Howdo -

< i A Wi .



7. RELATIONSHIPS

The television programming that we are accus-
tomed to presents many types of situations in which
people interact. We experience the range from family
and work settings in adventure and action situations.

ow pecple react and how they relate to one another
is Yital to the success of a program, but it is also vital

to consider what they model to us about relation-
ships. How do teenagers respond to parents? What'

about the employee/employer relationship? How do
brothers and sisters feeMybout and help one another?
How do a husband and wife communicate? In real life

we have many daily situations that call-upon us to

respond to people. How do we learn how to respond?
One way is by modeling our behavior on the actions
and interactions of people who have healthy relation-
ships. Some people think that what they see on TV is
the way to relate to ather people. Some people talk to
their children, parepts, husband, wife and teachers
as if they were a TV character. Stop for a moment and
think of ways of relating to other people that you may
have picked up from your favorite character.

Sometimes we don't talk to people because we have
a stereotyped image of them from TV. We make judg-
ments about peopl& from simply using external indi-
cations. Therefore, we close out the possibility of es-
tablishing a relationship with them.

Another aspect of relationships is that each person
can only relate to other people to the degree that they
feel good about themselves. Developmental psychol-
ogists tell us that before persons accept themselves
they must experience acceptance fron. others. Eric
Erickson, Leo Buscaglia, Abraham Maslow ;Zld
Father John Powell, along with many other psychol-
ogists, write about the relationships people have with
others and their ability to grow, to appreciate and to
accept their God-given talents.

Television is a powerful medium. It influences and
helps to shape our understanding of others. In pro-
grum after program TV projects images, whether
pusitive or negative, of individuals or groups. So
much depends on the way they're presented. Is the
portrayal accurate? Is it fair? Is it realistic? Does it
give us a better understanding of the way this person
thinks and feels? Does it help us to appreciate the joys
and pains, struggles and successes of the group?

" "Roots I and II" offered a major contribution to our

understanding of the history of racial injustice in’
America; At the same time, "Roots™ was & model of,
cultural itriie for blacks as they traced their own
history. ‘

Not only can television help us to know other per-
sons or groups, it can assist us to improve our own

22

personal relationships. Observing TV families can
help us live in our own families. It can also offer us
some negative images of families. For example,
Frank Carrington on “Dynasty” and J.R. from "Dal-
las” share a common plight. They ure surrounded by
family difficulties that seem overwhelming. Argu-
ments and disagreements, tension and conflict are
their constant companions. Week after weck they and
their families on these evening soap operas confront
the same old struggles and never really straighten
out the situations. But they aren't the only families
living in television land. We can think of many
others. Some programs portray undesirable qualities

- but others offer us examples of positive family rela-

tionships worth imitating, such as "Little House on
the Prairie,” "Webater,” "Silver Spoons,” and “The
Scarecrow and Mrs. King.”

As we observe TV families, it's valuable to raise a

few important questions. How realistic are the prob
lems and solutions of any episode? Do family mem-
bers communicate with one another? Do they share
their ideas, ideals and valumg? Do they listen to one

" another and respect each other’s point of view? How

do they handle power les and manipulation by

family members? How do they handle chiemical de- -

pendency related problems and issues? How do they
handle school and werk related problems? Do they
ever make a long term or in-depth commitment to
working out a problem, or do they quickly solve it and
move oft to something else?

By watching families on televinion we can observe
how they relate, help one another, solve problems
tagether, share things and divide responsibilities. We
can see how their interaction compare. vith our ex-
periences. 3

-
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members reflect toward one anuther? Is your fam-
ily at all like them? -
2. Do you think that familios prese.ited on television .
are generally realistic? Do you think that families . :
- presented on TV commercials are like the average
. family in your neighborhood? Do you think that =
 real families are influenced by the families pre- o
- gented un television? . . .«
. 3. What attitudes do you think Jesus would expect
5. peopleto reflect in relationto < son ur daughter or
v e mﬂt? - ' o
i 4. Discuss some of the people who prusent a positive
gelf-image in TV, Name and discuss some teen-
- ngers who are on TV in regular shows. .
5. Have you seen 8 pragram op television recently ‘
' «_that presented racial minorities? How were they c
Do you think their television image = .2
- positive? ) < e
e ¥ \ . 6. Do you think racial and ethnic minoritiés should
SRR TR R A el Y- hdve more majir roles than they clready do in
_ . i, “. - an& e : prime time m;ej;ermimnt series? !r:;s watching *
T liabel Sanford, Louise Macls television e you more aware of the many
v MHMWMMTGMHW _— 'mimty groups in our country .“"‘d mm?ym‘

- weries. “:: Iml g‘"‘""ﬁ differ from other black _ pathetic to their problems? Are.viewers influ- «

e Hpwrpen

L) . ‘ ‘ b e ‘ - ) .
.. © . ¢ : . Toe
Television's portrayal of family life and relation- T '
ships may be a mirror of the way things are. Then,
too, the picture may be distorted or cut of focus. when
contrasted with real family situations. Families de-
picted on TV may reflect a sensitivity to the truly
human values contdined in the gospel of Jesus. They
may present.an image of family life and rélationships
" that would asaist the viewers to mature togetherina
positive manner. And, of caurse, many TV programs
may, in fact, do just the opposite. Our role;as respon- .
gible viewérs, is to be aware of this differenced, and to -
-try to have our own relationshigs enriched by our TV -
- Xperiences. . '
\-Relationships are never completed. We are always
growing_in them and adapting to new people and
gituations. TV tries to handle a very complex isaue in
a very short time frame. Most people realize that this
is not posaible. Relationships take-time, effort and &
constant openness $a othera 8o that the relationship
can develop. Who we are and what we value are
brought into our relationships-Our work on relation-
ships needs to be continied day after day, week after
week. Thiu can be a positive cha?lenﬂn growth in
everyone’s life. .

'Discussion Questions

1. What is your favosite TV family? Why do you like
it better than others? What attitudes do family




, enced by the image of minorities that are:pre-
sented unfairly on television?

7. Have you personally ever boen offended or made to
feel nnepmfon,ble by television's portrayal of
your religion, your ethnic stock crrace, your social -
class, or your erea of the country? Did you com-

- plain to anyone or write a letter to the station or
sponsor?

Activities

1. Compare two programs like “The Waltons™ and
"Falcon Crest™ and note the similarities and dif-
ferences in the relationships among members of
the families portrayed.

2, Relationshipa are developed by people taking time
to share common activities, thoughts, ideas and
interesta. Does having television in & house make
a difference in the quality of re|ationships that are
developed? Create a short play or skit with two

, &
3. List the positive and negative. aspegts of having &

television in your home. Shi.re this list with your
family.

. Chooae one ﬁpenﬁc miRorily or culturel group

ti.c., blacks, women, the elderly), undmportmtha
clmhow that group is treated on the
watd:eddnnnsmemmingmk Notehowuﬂen
ard in what manner wembera of that gmm are
presented.

. Television presents speciale during holidsy tines
of the year. At Christmas time, Thanksgiving sed

even Easter, many of the specials have families

joined together with everyone very happy and ,
carefree. They join tagether in perfect harmony to :
sing and share a seasonal message. Write « short

story depicting a television special that would

show Christmas, Thankegiving or Esster as it re- .

allyexmmmhom {Is the mesl always on
time, do the babies cry, do the Jittle children play
fairly at all times, do the adults alwaya act ma.

L

endings. Orie version will have television as a turely, etc.?)
focal point of the family'a life, that is, peopie de- . Select a favorite TV charscter. List five qualities K
termine evening activities by what ia.an televi- about this person and describe how theie qualitiea :
sion. in the on, end with the family affect the person’s relationship. List several qual-
sharing other interests and ¢lminng oc- ities about yourself that you are happy with, Indi- B
casional TV viewing. Try to depict Hig: gelation- cate how each quality helps you with your rela-
ships in this family are affected. tionshipa. (It is not necessacy to hand thisin b
. ? - N
| - X
mmwmmnmw ccupationa realiotically? Froms Jft: Abs Vigeds s .
“Fish"; Linds Lavin, “ Alice™; snd Lucy Lee Flippin ub Eliza Jane in "Littie House on the Praivie.”
: 26 :‘,zi
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8. PROBLEMS AND SOLUTIONS

o ‘Two teenagers savagely beat and rob an elderly A R R U VR S
&, Jadyssshewalls home fosan the store. What a vicious A e N Ry T 5

. act and ruthless crime! Why did they do it? Why did it
happen? let’s imagine how different TV shows and
(e fermats wdghit deal with the gtory.

“mriﬁ" iv willing to devol¥ #5 minutes to look at
pertinent backg vund information. What sppresch.
-y Wwill they choose? They could logk a4 violence in soci-

ety und hew all are victima of it. Ov fhey could look at.
the social, economic, moral and psychological prob-
tems of a given neighborhood. They could search out
those folks who eimply "d¢id not want to get involved™
s . with crime problamas in their ares. There are endlesa
- waya tg look at this problem and.its solution.
The evening nows will affer a 80-second presenta-
~ tion. How much can they say? "Simon and Simon™
SRR, wmldgelwhngforthoseboy&%mldmnhwe
* background information on them. Some fast detec- = 3 |
‘ tiveworkmdanng;acﬁon would he part, of the solu- Ave mehu .
R tion. "Hill Strvet Blues™ is interested in dramatizing cartoons ; PrOgTEmS Tor chiidren

‘ the polide investigation that led to the arrest of the ‘&mm“m cartoons popular over

boys. What facts do you think they will highlight?

o

1 - ‘¥~.4§ ; w’l\“"‘ Ay ‘; ‘ "-J‘f‘;..'“
f *‘W B *eg "r G .
) ,q. ‘F, e
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""T.d. Hooker™ would take a different approach to the
whole problem and bring out different facets of the
boys’ characters. He would look at the legal side of the
issue and balance that with compassion for the per-
sons involved.

Itisimportantfurustotéqﬁgnimthateachwi

format bas built-in strengths and weaknesses. Each
can examine a prcblem or issue from a limited point
of view. We realize, though, that.it is not as easy to

suggest or portray a realistic and-la solution.
Most of us enjoy a guwod story on TV. When we sit

down to watch a dramatic program, we tuke it for
granted that the problem will be resolved in the next
22 or 44 minutes. We leave it to the scriptwriter and
nemmtakemoﬂhiggs Ifudoesn'tworkout,
we're smwiaedanddinppoinhd.

As much as we enjoy TV s dramatic stories, all of us
renlmthathvmgmthemalworldismmhmm
complex. We all have problems and difficulties. Weall
have concerns similar to those with which TV &hows
- deal in a short period of time. A list of the possible
problems would include the following: money, friend-
ship, love, moral values, politics, work, fam .
character traits, sports and global issues. Many of us
experience tension and conflicts in similar areas of
life. But we realize that we don't deal with them or
resolve them in an instant. We know that the simple
answers of TV dramas are not realistic when dealing
mﬂxthedny-&o—daylivingsituatimumfaminour
world. . LN

S

L)

We know that TV's swift, definitive resolution to
crime is often based on brute force, finalized by a
bullet or fatal car crash. We've seen dramatic presen-
tations conclude with an arrest and the implication
that justice will be served in the courts. Certain plots
are resolved by a sudden, often unmotivated, change
of heart or some unexpected turn of events. Within
TV drama there is no shortage of unbelievable
pruoblem-solving techniques.

Because of limited time, script writers and news
reporters are very often forced to simplify both prob-
lems and golutions in TV programming. There is a
danger
ov_rivok the fact that complex social issues and
deep-seated conflicts can only be resolved slowly and
patiently. When this hope for quick and easy so-

lutions transfers over into family or personal rela-

tionships, we become frustrated. We need to be realis-

tic when faced with problems, deal with all the issues
involved, seek the help and advice of others, weighall

the options and then come to the solution that best

_ vesolves the problem. In other words, we do what the

script writers do before they conclude the story. They
research and discuss all the implications of possible
solutions. Then and only then, do they decide on one.
Granted, it is often not the best solution, nor do we see
thesteps that they used to get there. But it fits in with
their time frame. In real life we have the time and

needwdimthebestpodblemlum A solution -

matkeenwmmvﬂmmkea into account what

at when we watch the program we may

&% ..w‘g{\'ﬂg%
BRARS

LU0 ek

EDRAN



Y

16 morally correct and follows the teachings of Jesus |
and the traditions of the Christian community.

* The responsible follower of Jesus shouldn't view
passively and uncritically the dramatic presentation
of problems and solutions on TV. We myust be more
sensitive to the basic issues that lead to or surrcunda
problem situation. We need to consider the alterna-
tives for a resolution of the problem. Look beyond the
solution offered by the writer or news program. The
challenge is to examine and evaluate TV portrayals
ofhfeﬁumtheperepectiveofthempelmdme
values and attitudes of Jesus.

Discussion Questions

1. Would you prefer watching programs that are
open-ended (plot unresoived) or are you satisfied
with the usual plot and conclusion that provide an
answer to the main conflict? If we know in advance
that a show's problem is going to be solved, why do
we get involved in it and concerned about how it's
going to turn out?

2. Are you bothered by a conclusion that makes no
sense or is 80 contrived that you wish you hadn't
spent the time watching the program? Are you
dissatisfied by a happy ending?

3. Whydoyouthmktbmmsommymmmson
TV that deal with police and their work? Do you
think that the police ‘n your heighborhood are like
the police ‘on TV? What is your favorite police
progr@n? Why? Are there any qualities ard
values presented in this program that would fit
into a gospel way of life? Are there situations in
this show that go against gospel values? What are

_ they?

4. Many plots manipulate youremohansbygetﬂng
you involved with certain characters. Discuss
some TV shows where this has happened to you.

- 5. Do you think that many people watch TV pas-

sively and simply acecept the solution to a problem

29
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. or conflict that has been présentéd? I w0, why?

 What happens if they transfer this attitudp to
their own way of dealing with conflict?
6. What documentary progiqps on television ddyou
think are realistic in their presentation of prob-
lems and solutions? Why?

_ Activities . ~

1. Make a study of some local problem or issue facing
the community and then suggest how a dramatic
TV program, the nightly news, "60 Minutes,” and
a soap opera might attempt to solve it.

2. Watch a documentary program that presents a

problem or social issue and Write a report on the
manner in which it is dealt with in the documen-
tary. -

3. Interview a police officer and ask him or her to
mmherwhismdlilyactmtmtothomof -
the police on TV. Ty

4. '!hkeasmveyoﬁour&dultamdfourclamates e
Ask them to lis: their favorite shows and describe .
three problem-solving techniques used in each
show. Compare the lists and determine if there are ,
problem-solving techniques common to these -

5. Direct a TV dramatic'program by outlining prob-

* lem and solution, Write an alternative solution to
the same problem. Use a solution that is more real,
respects the complexity of the problem, does not
use violence, simplistic endings and cheap tricks, ..
and demonstrates the power of negotiation and A - -
relational skills. B

8. Chomn.}eadstory&mtheavenmgnews,de-
scribe it coverage, memvhhmprgﬁntednndthe
solution, if any. Follow up on this story in the .
newspaper. How did they cover it? What are the
differences or similarities? Who offered the
clearest coverage and best presentation? '

- 2?'
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9 WHAT DO YOU WATCH?

Eighty-five million people watched last years
Super Bow! game. What a turn out of televigion fans!
Because of the size of the TV crowd, sponsors paid the
network $750,000 a minute to advertise théir prod-
ucts during the game. The Super Bow! has become a
national event every Jinuary. There are other occa-

smalmedmmmtbatdoweﬂinmlliﬁginbig .

numbers of viewers. "The Day Aftér,” which exam-
ined in a dramatic setting the horrifying effects of
nucharw.aﬁrac&edtheaﬁenﬁmd‘hdfﬁmpeoph
of this country at one time.

The majority of the nation, however, rarely tunesn
into one show. The big media events are few end
competition for viewers' attention is keen. On the
average, viewers are divided fairly equally among
thethmemqiornetwwh,witb?ﬂﬂndanmof

wmwmmmam
lerbut share of the market.

"Magnum_PL,” "Hill Street Blues,” "Falcon c:m.
.and "The Whiz Kids.” Daytime TV caters to another
mixofmoplewi&pmpmsmngimﬁvm“num
Is Right” to “The Phil Donahue Show,” from culinary
.art to body building, froth news features to the end-
lesspamdeofmpopem Weekend fare takeson a
cbmmdiuomwuh&tmdaymningmm
almedstﬁtthkﬂsmd&mdayn&mmw
pamqbbm:hd& '
mmmmgmhmdwmm
mmw%MMwﬂﬁMw&g
menonghfai viewers to assure Qrvivnl.
matter of simple ecnomics. A show stays onthe air
bmmitexﬂoysaaaudimrsm&atmm
late into high advertising revenue. If the rating
ch'ops.mdn’ﬂnndverﬁnnsrau A losing show i

6\
i
Spocial for chidren & ivo inchaded: (Sop 5w, left aad right) on “Ths CBS
”MﬂdMMl«Yﬂ* B ‘ Mdﬁlﬂn ork Philharmonic
Young Pesple’s Concert, Your'¥eel,” a sew hhb Bertinelll
: h.Md“ﬂo&m&dMWzﬂMm Lecoard as bost-narretorof

son as host of a new
“Whst's a Museum WM“&NMW
the Conter of the Eurth” nihliﬁm.hﬂhm “Five W
production of “Blsck Beanty.”
28 o
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are filleq with the likes of “Three’s Company,” o
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quickly scrapped for one that will draw a larger audi-
enceshare . . . without regard for the intrinsic quality
"*andvalueoftheshou‘l'hmcommereialfomulafor

. detemmmgT\fpmmmngmtentleavesalotw

" be desired- Programs tend to follow the whims of the
‘v:ewmgpnbhc Pmsramaurvivalmm&ona

. ‘.bland compromise of intelligence and artistry in

arder to appeal to the largest nuniber of people pogsi-

o blemamealfngtnthelemmn{mondmmnimmr
much of TV pmgnmmmg sells theAmu-ican pubhc‘_

short.

Yetweknowthatindmdualnmmvutefnrwo— »

gram after program every time they turn on their TV
sets. The audienee numbers count up fast and these

SR

&

- numbers keep specific shows on the air Why do

people watch what they watch? There are many

theories, but none is accepted universally Just as

there has been no satisfactory way of measuring tele-
vision's effect on viewers, so no techniques have been

developed to determine with cértitude why people

watch, or even to predict what programs viewers
would prefer to see. This is not the domain of science
but of educated guessing.

’l‘hemtworkstakesnskmtheverymgmmthey ,

debut. They try to minimize the chances of failure by
spending millions of dollars testing new shows they
hope will attract a loyal following. Yet, many viewers

. that is intelli

-constructively We are plagued withf

change the channel or turn off the set if the show is
not worthy of their time or attention. Unfortunately,

‘some commit themselves to watching the best of a

relatively unimpressive choice of prcgrams. Some
may attempt to fill the void of boredom or loneliness.
Othemmaymm&hembaforafewhoursofmpe

from the real'world.”

Eaehofushouldrealmthntwehamtwqm

- forms of control dver television programs. The first is
a personal stake.in what is broadcast by the networks

andotherTVmTheactofviemnsmmen«
dorsement of the program. One person, one vote may
seem insignificant, but when enough people follow
thezrmvxmommthextdemaudprmgrmming
lesome and enriching, the

broadcasters a quickly get the message.

* Tb put sothe teeth into this demonstration of positive

mntml,mmslmuldalmdevelopmehabltofmt-
ing to the networks with reactions for or against
specific programming. Letters have an impact!
There is another form of control that is moreim-
mediate. This is the control over my pegsonal use of
television and what I will watch. This form of control
in exercised in part by the use of the channel selector
whmhaﬂmmethechﬁeeamgﬂ’aopumBut
more importantly, it is exercised by the use of the
on/off button by. which I make the fundamental
choice about the use 6f ray time and energy. To view or

. not.toyiew:that's the basic question.
- (e of thy biggest challenges people in our society

face is how to channel their time and energy most
aimlessness,
bomdom,lac!:ofcriterin fprourbehavior. There is
serious need for each individual, as part of personal
andsp:ﬂtualmsmm)r.todmeoverwhereabeorhem

-

<
»

. going in life, todevelopthemmmtogetth«omd f"

to learn the discipline to keep on course. This chal- -
lenge also applies to television because it is the mm
influential commummtiona methum humanity has
ever kmwn

. Discussion Questions

1. Do you enjoy watching television? When would it
be helpful for you to watch television? When
wouldit bé harmful for you to watch television?

2. Why do you watch the programs you do? Are you

 satisfled with the programs available on televi-

-sion? Do you think you watch too much television,

notenough, or just the right amount? What pro-
grams on television do you enjoy? Have your
choices changed since you began this course of
stm!y?

3. Do you think that watching television can affect a
pemnsmphneedtheteadtingaoﬁesm?lfeo.
how?

.29
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7. How have your TV viewing habits changed since
you began the Media Mirror program? Is televi- -
mnuaedanyd:ffemntly bythamembers ofyour .
family now? How" -
s : R 2

. Activities .1 e

1 ,,,Imammma;xqum&pamnt and are makﬁ:gthe
. ruleés about what the family can watch on televi- - - .
. sioh, Draw up a model set of family. vxewmgrules, T
togather with the reasons for listing each rule. R
2. Interview an adult and gsk thatperson howheor =~ _
she determines What TV programs to watch. -
8. Wribeamviewoftwo‘l‘\'pmmmyouwnld
recommend for young children, explaining why -
you think theymddbegood&wthisaudieme o S
| o " 4. Draw up a'listing of all available sources of infor- - . =
1. Do your parents have rules about what programs ‘mation on upcoming TV programs and bringsome - .r
you can watch? Do you think that they should? examples to class. Using these sources, start a. -,
8. Do you think that you should choose carefully classroom bulletin board that will advertise
what you watch on television? Do you ever read monﬁxbymonththehesﬂehvﬂonmrammng
TV Guide or newspaper reviews ﬂmtmayhe!pyou available. e
to select programs? S X Diecmthefo!lowingqmshon mt.haparent.
' 6, Discuss the values ofhavmqme tﬂtmmgms What activities could we be involved in asa famfly
monitor or evaluate TV—such as the Moral if we didn't watch televigion fora month?
~ Majority or Action for Children’s Television, for 6. Write an essay describing two or three positive
example. Should such groups determine whatcan . contributions you think that television has made -

or cannot be shown on the air? to our society. ,

. i
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TV VJEWER’S CHECKLIST-

Ycheck TV hmngm qdvam an&peemedute

myv&ewmgtme/ - Lo _ o
lreadTVrev : backgmundinfOMation
. ti ! »-" ‘ .‘A» L oy o o
"' 1 decide the Md‘mhm&mhﬂhtdmy
" need for rela tomhxpawlthotherpéoﬁe e

O
O
0
. Themmlwatchbelpmenwﬂ;rtomlax
a
D

butiemhhusapemon o ’

As an active viewer, I critmally evaluate at-
titudes, vdlues and behavior presented on TV
The shows [ watch influence positively my rela-
tionships with other people, including members
of my famHy, my friends and acquaintances.

* mentaries, docu-dramas, news and surrent.-
events pmgrammmg

Ei AMMW&M!@kMﬁMWan&{ )

wvalues pmsenwd mﬁtm fmmly and fnends

N

flecton my realneedsandtheext«ml pressures

influencing me to want something which 1dont

redlyneed‘

O lfal’mm falls short of my expoctations, I+
remember the liberating power of theon/offbut- -~

ton.

2
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CHRISTIAN VALUES: A BASIS FOR THE CRITICAL
EVALUATION OF TELEVISION PROGRAMS

Are evil deeds punished?

Do principal characters consistently resort to the use
of overwhelming strength and power?

Is bram power superior to muscle power? Is trustful

negotiation superior to the use of violence?
Is material existence the ultimate goal of life? Are

consumer goods an end in themaselves or are we called

’ ,--tosomeﬂnng}e ' Do we recognize a spiritual life
. that directs everythi

. Are people seen as the marvelous creatson ofa loving

ng we do?

God, with mnﬂal goodness and dignity? .

Are men and women depicted as equal partners in
life?

Do all people, regardless of race, color, age or eco-
nomic condition, share basic human rights that are
respected and equally upheld?

Is there reom for mystery and the miraculous work of

God.in the world, rather than an exclusive reliance on
ment:ﬁc fact and human endeawr? v

[ ]
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Are people seen as sinners, yet redeemed by Christ

and called to a life of conversion?

lstimmgmeeinﬂmworld?lsﬂlemevidemoﬂhe
power and work of the Spirit in people’s lives?

Islifeinall its forms and at all of its stagesandagesof
development seen as a sacred gift ofGod?

rstmthmnasufmthatsetsusﬂ-ee?Amm
respected for what they are and not avoided gr dis-
torted?

Are humap sexuslity and sex understood in their
wholeness and in relationship to God's plan for the
human race? .

Do people transcend their own s=lf-centeredness to
reuchoutmlove,saenﬁcemdnskmcamforthe
needs of others?

‘fsﬂmhopefnrthewnﬂdmspxteofﬂledarkmof
sin, suffering and potential catastrophe? Is there
hope in the promise of God and the potehtisl of all
creation?

“D ltakeadvantageofc\dtumlmrams docu-

| 3 Beforelfol!owtheadvieaofmmmercm“ls,lm- -
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